“THE SCOPE”

Buffalo/Western New York Chapter - Chartered 1958
Incorporated 1966 Chapter Website: www.csibuffalo.org

Construction Specifications Institute, InC. Website: www.csinet.org MARCH 10, 2011

Lunch/Program Meeting

Date: Thursday — March 10, 2011

Time: 12:00pm - Registration
12:15pm — Lunch/Presentation
01:15pm — CSI Chapter Board Meeting

Topic: “Leveraging Your Specifications”
Sponsor: R.B. Woodcraft

Presenter: John Goot

Credit: 1 AIA HSW CES Credit

Location: Ramada Hotel & Conference Center

2402 North Forest Road, Amherst, NY

Please Indicate Choice of Lunch With RSVP:
1. Pulled Barbecue Pork Sandwich W/Side
2. Grilled Chicken BLT Wrap W/Side
3. Chicken Caesar Salad
4. Angus Burger W/Side
5. Grilled Portobella/Asiago Sandwich W/Side

Costs:

No Charge for CS| Members
$5.00 Registration Fee for Guests

Objectives:

1. Quick overview of the Architectural Woodwork Quality Standards lilustrated.

2. Leamn how to create a specification for architectural woodwork, using a guide Specification,
properly referencing the new standards to embed the applicable sections of the new
standards into their specification.

3. Understand and be able to utilize the power and details contained in the new Architectural
Woodwork Standards with regards to specifications covering these sections.

4. Reduce the design and development timeline for woodwork elements, resulting in more
billable hours in the office.

RSVP WITH DONNA ONLY OR HER VOICE MAIL AT 875-4627
GIVE YOUR NAME AND FIRM OR COMPANY
NO E-mail RESERVATIONS
RESERVATIONS MUST BE MADE BY 4:00 PM MONDAY, MARCH 7, 2011
AFTER CLOSING DATE YOUR NAME WILL BE RECEIVED

BUT YOUR MENU WILL BE POT LUCK
(Cancellations no later than 4:00 PM Tuesday, or no shows will be billed)
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Editor

Alvin J. Oberst, P.E., CSI

Member Emeritus Celete Company

238 Hopkins Road, Williamsville, NY 14221-3436
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President - Dick Eustis, PE, FCSI, CCCA
Director- Denis Lemieux, CSi, CDT, AIA, NCARB
Director AT Large — Scott Tobias, CSI, AHC
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716-883-4000
716-831-0000
716-883-4400

716-636-9700

716-913-3736

716-831-0000
716-883-3716
716-883-4400
716-813-3736
716-667-6667

716-634-9994

716-913-3736

716-636-9700

T716-874-6474

716-359-2554

716-883-4400

716-883-4400

716-285-5601

716-633-5715

207-827-2238
207-784-5100
201-475-8488

“THE SCOPE" is published as the official Newsletter of the Buffalo-
Western New York Chapter Construction Specification. It may also be
used to exchange information and opinions. Contributions of articles
from readers are welcome when proper sources are identified, but
neither the Editor nor the Chapter assumes responsibility for the
validity of accuracy of such articles. Any part of this newsletter may be
reproduced by other CS| chapters, giving proper source identification.
The appearance of any article, advertisement, product, service,
names, picture, opinion or assertion does not constitute endorsement
by the Chapter or its members.Contributions should be in the Editor's

office by the second Friday of the month.

NFSA MEETING

NO INFORMATION AVAILABLE
AT PRESS TIME
THERE WILL BE A MARCH MEETING

CONTACT CHERYL LOGAN
AT 875-4627
FOR DATE, TIME, LOCATION
AND PROGRAM

Firestone

BUILDING PRODUCTS COMPANY

KENT BURZYNSKI
Manufacturers’ Representative

TEL: 716-689-1137

Roofing Trade Services, Inc. FAX: 716-689-4971
152 Brittania Drive CELL: 716-984-4703
East Amherst, NY 14051 kburzynski@rtsreps.com

-..- ’ERIE METAL
GEREED -:-cAcs
Arthur W. Gerbec
Vice President

13311 Main Road = Akron, NY 14001
(716) 542-3991 = FAX (716) 542-3996 = Cell (716) 628-4377
e-mail: art.gerbec@eriemetal.com '
www.eriemetal.com

THRUWAY BUILDERS SUPPLIES
FACE BRICK + NATURAL STONE + FULL LINE OF BUILDING SUPPLIES

F.P. (Pat) SULLIVAN
General Manager
pats@scrantonsthruway,.com

3350 WALDEN AVENUE » DEPEW, NEW YORK 14043
Telephone: (716) 684-5600 + Fax: [716) 684-1915
NIAGARA COUNTY SERVICE: (716) 625-9444 ”
A Subsidicry of United Materlals Holdings, LLC 17’
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“Before anything else, getting ready is the secret of success” — Henry Ford

| hope that everyone has enjoyed the short time of warm weather we've
had and that we are all getting ready for a busy spring and summer
season!

It has been a pleasure seeing you all at our chapter luncheon seminars
and getting to know you.

Thank you so much to all of you who have brought guests and introduced
more people to our chapter. We look forward to seeing more of you there.

As always, if you would like to become more active in the chapter activities
please contact me. We would love to see new faces in positions of
leadership. Any suggestions for future programs are welcome.

Cordially,

Your Chapter President
Elisabete Godden, CSI

EDITOR’S NOTEBOOK

Your Editor of The Scope and greeter at the luncheons meetings will not be attending the March 10" meeting.
He has not missed a meeting since taking on as Editor of The Scope in January 1994. He has always worked
his schedule so as not to conflict with CSI, but it is more important to be with his granddaughter, Hana, in
Atlanta. As a first year high student, she has auditioned with very competitive violinists, to be honored to play in
the Atlanta Symphony Youth Orchestra as a first row violinist. He already missed the Fall and Winter'Concerts
of the ASYO in Atlanta, and the two concerts performed in Savannah early in March by the All State of Georgia
Youth Orchestra. Hana ranks 8" as violinist in the State of Georgia. As a proud grandfather, he couldn't
possibly miss the Spring concert on March 13". The only flight he could get was on March 9, the day before
the luncheon.

Thanks to Joanne Harris, CSl and a chapter Director, who has volunteered to take his place as greeter at the
March 10" meeting. Enjoy your luncheon.

Alvin J. Oberst, PE, CSI Emeritus
Scope Editor

EMPIRE G >

SERVICES INC
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Christopher M. Picone, CSl, CDT
Vice President / Director of Operations

* Special Inspection 8680 Main Street

“Quality and Service - * Material Testing Wi]liamswg‘(l}l:. ’}"“’JTQ{ 62 izé ; e
the way it used to be” * Geotechnical Engineerin (716) 634-9 ax 33-
g * Subsurface Invesg{i ationg PICONE v, § foomeonstras g £on
Stanley J. Blas, President ) : eSUg Y Construction Co cpicone@piconeconstruction.com
5167 South Park Avenue Forgnsm Investigation ‘ e o _
Hamburg, NY 14075 * Environmental Consulting Cnn:rucﬁonol:lds:: B Professional Construction Services
e gement )
7166498110+ Fax 7166498051 * SWPPP Monitoring Priopect Develomini Since 193]
www sjbegs.com « Asbestos Air Monitoring

Offices in: Albany, Buffalo, Cortiand, Rochester & Jamestown, NY
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We've all heard countless times about the amazing technological changes of the twentieth century, going from horse-drawn buggies to a car in every garage and
landing on the moon, from telegraph to cell phones, from dirt roads to superhighways, from fresh food to frozen, and so on. Many of those changes resulted in
improvements in business or in our standard of living, and are so much an accepted part of our lives that we take them for granted.

In communication, the last century saw a remarkable increase in speed and convenience. Everyone in the US has known about telephones as long as they can
remember. A few of the old crank phones were around for a while, but the rotary dial phone was common in the '50s, the touch-tone phone came along in the '60s,
and cell phones in the '70s.

But while phones have been great for oral communication for nearly a hundred years, getting documents from one place to another was a problem well into the
second half of the last century. There wasn't much choice; sticking paper in an envelope and entrusting it to the post office was about it. And then came the fax.

| remember seeing Steve McGarrett getting faxes on Hawaii Five-O. The facsimile machine (fax) would create an image - usually of a ne'er do well he was tracking -
on a spinning drum, a process that seemed to take half an hour to complete. Faxes were common around the world in the '80s, when faxing by computer came
along.

Although the fax machine must have been a hard sell at first - "Great! | can get a copy of a document anywhere almost instantly! But who else has one?" - there were
very good, and explainable, reasons to have a fax, which soon became an indispensable part of business. It was days faster than mail, and though the early
machines were expensive, the obvious advantages increased demand, which led to lower costs and improved performance.

The cell phone has a similar history. The benefits of being able to contact someone nearly anywhere, or of being able to make a call without first finding a phone
booth, were obvious, and demand again led to lower costs and improved performance. The advantages, again, could be explained.

And then we have the Intenet and e-mail. Again, a fremendous improvement in ability to communicate. Virtually instantaneous transmission of documents, audio,
and video at little cost. Although there was a lot of hype about the Intemet, its benefits were easy to explain. | was an early participant, and a promoter, as the
benefits were so obvious.

In contrast, the proponents of cable and satellite TV promised a wonderful future, full of educational and cultural programming, free of advertising. The supposed
benefits were based on assumptions. The reality? Instead of four or five TV channels, we now have hundreds of channels of re-runs, “reality” shows, game shows,
and other drive! - along with advertising.

The fax, the cell phone, and the Intemet offered substantial improvements in communication, and were obviously useful in doing business. Today, we're being fold
how important it is to use social networking, and that to survive, a business must use it. But, uniike the fax, the cell phone, the Intemet, and e-mail, there has.been no
clear benefit associated with the social network.

Let me make a distinction here; I'm talking about business. | like satellite TV because | like to waich movies, and | have a Facebook account because that's where my
kids put pictures of their kids. Much of the fun of Facebook comes from the free-for-all commentary in response to comments and pictures, and the ease of posting
both. But does that work for business? While a website will always deliver the desired message and image, Facebook, and, increasingly, Linkedin, are chaofic, with
the last visitor defining to the next visitor what the group is.

If anything, the use of Linkedin and Facebook groups for business has confused communication by increasing the number of places to store and look for information,
and Twitter's tweets are more of an annoying buzz. I'm not saying that these things don't have a place; | just haven't seen a good example of their use in business.
While | am interested in what my friends are doing, on a business level | don't need to see personal details - when they feel good, when they have a headache, what
the dog's Iatest trick is, and so on. When | go to Facebook, that's what | expect, but | don't want to see it when I'm doing business.

So far, random thoughts are what social networking seems to be about. | recently read an editorial in Structura! Enginesring & Design, which talked about the
magazine's expansion into social media. In the same issue, the following were offered as *Top tweets’ on the magazine's website:

*Managers fear tighter budgets...”
‘George Washington University tests materials...”
“Cleveland casino to break ground in 2011°

*...bridge collapses...”
*Will fone building be taller than another]?”

® 2 ® o @

(716) 836-2110 _ 1-B00-886-4682
Fax (716) 836-0264 § & ,wwwisasternenergycontrol.com 1i,||'ne|'

Steven A. Perrigo, LEED" AP Tumer Construction Company
Project Manager 50 Lakefront Bivd. Suite 200
Buffalo, NY 14202

phone: 716.853.1800

fax: 716.853.1924

mobile: 716.725.9661
sperrigo@tcco.com
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Not one of these offered information that was of immediate interest, or would affect most readers soon enough to warrant the use of their time to read them. | looked
through more tweets on the magazine's website, and again found nothing critical; everything there could have been handled in a monthly update. A.bndge collapse
may be interesting, and might be of immediate concem to a very small number of people, but the date of the tweet was a day after the collapse, so it wasn't exactly

braaking news.

While writing this, | revisited the magazine's Facebook site. Virtually everything on the wall was a tweet, with a couple of '_I'hanksgiving Day gregtings. and a *hi
everybody”. There were several photos from a meeting, magazine covers, and no discussions. In short, it was mostly material that would appear in the magazine.
The magazine is published both in print and on paper, so the Facebook site adds little that isn't already available.

A real concem is the fragmentation of communication. If | want to know more about something rnemionet_i by Strycfura! Engineering & Design shoqid | go to the
website, the Linkedin site, the Facebook site, or Twitter? Does each have a unique function? If the same information is repeated everyyfhere, what is the point of
having multiple sources? And if it's different, how will | know where to go? Who is making sure that it's current and comrect? Of course, if Mark Zuckerberg has his
way, there will be only one answer!

Many organizations and companies are struggling with these issues. Unfortunately, the unsubstantiated claims - *You must use Facebook!”, “You won't survive if you
don't tweet!", and so on - exacerbate the problem. | am not a Luddite; my experience with computers goes back to punch cards and FORTRAN, and | was an active
and early promoter of websites and e-mail. | have created and maintained websites; e-mail and the Intemet are essential fo my job; and | have Linkedin, Facebook,
and even Twitter accounts.

CS! has about 120 websites, about forty-five Linkedin groups, and half a dozen Facebook groups. About fifteen of the websites are down, and many of the remaining
sites promote activities that are two or more months old as "coming evenis”. The most recent comments in many of the Linkedin groups are months old, and some go
back more than a year. Isn't CSI the organization that promotes *say it once in the right place®? With information appearing in so many places, will it be clear,
complete, concise, and comect? And isn't cument important? It's befter to have a stafic website with basic information than to have one that shows that no one cares
about what is available.

Convince me! Would we not be befter off with an organized, consistent Intemet presence? If it's so important to be invoived in social networking, shouldn't we be
everywhere? If you click on the *share” icon on many websites, you get over three hundred options - should we use all of them? If we continue to create new groups
in other networks, who will manage the content? Who has the time to follow all of them? At the moment, the lack of acfivity on nearty all of these websites and groups
is not an enticement to participate; instead, it indicates a lack of both purpose and interest.

| do nof object to progress; | believe that most advances in technology and communication have valid uses. However, | also believe in use of the appropriate tool for
the job at hand. | don't kill flies with a shotgun, and | don't see the value of telling the business world that I'm at a great seminar or that | had a hard day at work.

| do think it's possible to have a website as a formal source of information, and a more casual presence on Facebook or Linkedin. Having a group for people studying
for an exam, as suggested by Joy Davis, is a good idea, and I'm sure there will be more. But, instead of making vague claims about why we simply can't survive
without social networks, show us a real benefit. Don't put up new websites and groups just because it's easy; figure out what you want them to do, make 2 plan to
achieve the goals, and keep them current and active,

Please - convince me!
© 2011, Sheldon Wolfe, RA, FCSI, CCS, CCCA, CSC

—— Timothy Downey
WMAMLE) Director, Client Relations

Architecture « Engineering * Planning * Interior Design

www trautmanassoc.com ‘ 65| Delaware Avenue
Buffalo, N 14202
p: 716.362.1220
ROBERT H. RUMPL, CSI, AlA = ¢ 716913.3736

t h itali
Sasterm Rt S Isors ¢ 716362 1270

E ; X
470 FRANKLIN ST. A BUFFALO, NY 14209-1389 A 716/883-4400 & tdowney@eha.us.com

TOLL FREE: 1-B77/293-9734 A FAX: 716/883-4268

rrumpl@trautm )
umpl@trautmanassoc.com eha.us.com

SHERWIN-WILLIAMS. s
Paint Stores Group -
Parksite

6712 Kinne St., Suite 106
East Syracuse, NY 13057

tel (800) 962-2696

The Sherwin-Williams Company Alan Turner cell (585) 704-0823

820 Emerson St., Rochester, NY 14613 Market Development Manager fax (585) 425-9309
bruce.werner@sherwin.com  www.sherwin-williams.com P P g . .

Ph: 585-254-8661  Cell: 585-278-7244  Fax: 585-254-6386 Sr. Certified DuPont™ Tyvek® Specialist Aturner@parksite.com

Bruce A. Werner, CSI

Architectural Account Executive
1-800-321-8194 Hotline
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by Ralph Liebing, RA, CSI, CDT
Cincinnati, OH

It really is amazing some of the situations and dilemmas we get into! Seemns that no matter how hard you try, they still occur— all too often! And often
unneeded and bordering on the silly.

You sincerely try to approach your work with the best you got-- valid information; wide and substantiating research; applied experience; well-founded
specifications writing; best of intentions; intelligent approach to reasonable solutions for your clients, and still.......... does anybody really pay attention?
A product representative bermoans the fact he is not in your specification—- but his/her technical binder in your library is 5 years out of date [missing two
mergers, and a rather substantially revamped product linel]. Paying attention?

Project Managers come by late in the game and ask IF you included this or that— which was done as SOP early in the game. It is merely part of the
standard, routine and usual situation—- why would you change it [you're not dumb and can retain and know what needs to be included] Oh, well!
They're satisfied and while no "award” is in sight, you did do your job. But.... did anybody pay attention? Or do they simply accept what you give them
with full confidence?

You challenge a Project Architect over some aspect of the work, and come out looking [or at least feeling] like a worm-like creature; slimy, wiggly, and
somewhat useless. Why? You tried to straighten out a situation, provided decent, creditable reasoning and resolution, only to be dissed by someone
who “knows better", plays better defense with seemingly stronger “tools” and talks louder because of higher status, or firm conviction. [Keep that file,
though, this may/will be re-visited again-- soon!] Why didn’t anybody pay attention, first off?

Why do we do so much re-work, where we do; undo; re-do;, revise; undo; modify; and finally abandon or move back to the first solution? Wasn't
anybody paying attention someplace along the line? If the keynote on the detail doesn't synch with the specifications, are the specifications wrong?

A real revelation is the final, close-out client meeting, when the owner tends to diss the design professionals because the project didn't turn out exactly
as first developed and approved. Huh? There was $100 million spent and the Owner finds out, NOW, that the project is not as desired? Didn't anybady
pay attention— to the numerous changes of scope, owner required change orders, shifting of logic, re-thinking of configurations, re-setting priorities,
needs lists, re-visits to “done” decisions [and subsequent undoing], etc. au nauseum! Guess nobody thought to pay attention to the “small leaks” in the
dam before it burst from “thinking overload”!

Was anybody paying attention when we moved to new, zippy software for document control and storage [i.e., storing that which is already stored], only
to convolute our entire process and upset our norm [as in “fixing that which is unbroken”]? Creating all new simply because some software designer
had a nightmare that turned into a new wave of doing old things— better????? Better for whom? [think profit for software folks—designer,
manufacturer, seller, distributor, and them other folks in the cave, who without paying attention merely “pay the freight” but can boast use the latest
software).

Department meetings have evolved into long discussions about what needs to be done because new software is about. So we review what has been
done [for years?], adjust our policies [again!] and change our operations to meet the parameters and nuances of the software. [what drives what?]Little
is discussed about “the department” overall, so it would seem that the design and the document production efforts are really functions of the software
and not vice versa-- what?

Yep, just plain gripping here, but all the same is this not all true—at Ieast to some extent? We are so busy that we outsmart ourselves often times, and
really messing ourselves up. Nothing is straight line any more, and even if it did happen to be, we would find a way to make it different, crooked and
skewed. And guess what- chances are, nobody would really pay attention anyway!! |too busy working on their own mess!].

We KNOW our work is essential and works to the good of all, but | guess being taken for granted is the reward we get. Few pay attention feeling and
assuming that our work is right and will do its job.

Wonder why that tends to be so ignored and such a secret?

BAER & ASSOCIATES LLC FELBER’S

Bullding Suppilies, Inc.

WNY'S LARGEST COMMERCIAL & RESIDENTIAL DISTRIBUTOR OF
BRICK AND STONE PRODUCTS

Tri-Main Center : COME SEE WNY'S, ST {AND § HOWROOM
2495 Main Street - Suite 470
Buffalo, New York 14214-2154 FOR MORE INFORMATION ABOUT YOUR PROJECT CONTACT:

716-831-0000 - fax: 716-831-000 & ASSOCIATES Rich Felber, P.E..

cr"narﬁl:blnFo@ba{:r-assouatcs.com . o Architectural Sales Mariager
www.baer-associates.com onstruction Lonsuitants PH.716-688-5517 . FAX 716-688-6308

EMAIL: rfelber@felbersbuildingsupply com

b WEB: felbersbuildingsupply.com
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BOARD MINUTES

THE SCOPE

13 January 2011, 1:15 PM - 1:45 PM

Attendees: Elisabete Godden, Prsident; Kevin Mahoney, President Elect; Robert H. Rumpl, Secretary; Deborah Siener,
Treasurer, Ted Czajkowski, Program/Education Chair, Kevin O’'Beirne, Certification; Sharon Trippany, Director; Philip

Lechner, Awards Director; Jim Grucella, Director; Joanne Harris, Director; Al Oberst. Scope Editor.
Topics of Discussion:

1. .Lunch/Program Meeting: The February program is set. We still are looking for programs for March and May.
However, Ted has forwarded program applications to several possible presenters and will advise the Board at the

next meeting. If you have any suggestions for future programs please submit them to Ted.

» Al will not be able to attend the March 10™

lunch/program meeting. Joanne Harris volunteered to take

attendance, distribute nametags and collect the registration fee for guests.
» Sharon Trippany suggested that one option may be to have a code review program.
. 2 Expenses:. Al reported a $76.34 charge for various office supplies. Board approved expenditure.

3. Awards: Phil Lechner is currently reviewing national correspondence revelent to award possibilities. Phil will

advise the Board at the next meeting.

4. Membership: Al reported that our chapter lost some members. We now have 57 registered members.

» Sharon Trippany commented that she has contacted several of the local colleges and has encouraged

them to ask their students attend our meetings.
5. Scope: Al reported that we now have 18 paid advertisers in the scope.

SPACE FOR RENT
OURS $75.00
THEIRS $150.00

WHY PAY MORE?

- - 4 R

“(iambotta

brand energy
Promotional Products & Printing Services

716.949.9458
(iambotta.com
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Fax: 1060242509

Bw s Senpom.con

North Tonswands, New York 14120
Phone: 716-200-0980
Fo: 7029748414
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Tom DeRubeis “Ruby”

Sales Representative

297 Ascot Parkway
Cuyahoga Falls, OH 44223

Cell: 412-726-5979

Toll Free: B66-865-1782

Arch Aluminum & Glass Fax: 412-854-7664/330-923-4196
—— YOUR TRUE SINGLE SOURCE"— Ruby@archaluminum.net

" Tremco Incorporated
P.O. Box 104, Lancaster, NY 14086
=
716-683-2683 :
800-851-4109 Direct Voicemail
MOBILE 716-998-2683
Frank Banasik
Senior Field
Advisor
o P M carvry TRENXD

WWW.ARCHALUMINUM. NET
V= :.|

ENVIROSPEC INCORPORATED
Ellicott Station Box 119
Buffalo, New York 14205

ROBERT DeCLUTE
Marketing Manager

Phone: (716) 688-8548

FAX: (716) 689-7309

E-mail: info@envirospecinc.com
www.envirospecinc.com
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DarDrill, Inc.
Speciality Drilling Contractors
ROBERT (BOB) HENLEY, CSI
716-634-0484

JOHN H. BLACK COMPANY, INC.
~ “THE BRICK PEOPLE”
FACE BRICK, STONE, AND PAVERS

(716) 632-6693
LARRY IZYDORCZAK, CS

FONTANESE * FOLTS * AUBRECHT
ERNST, PC

ARCHITECTS
WAYNE A. FOLTS, CSI
(716) 662-2200

BE A SPONSOR OF THE SCOPE

For as little as $50.00 for ten issues for a listing of your business name,
type of business or specification division, member's name and telephone
number. Ad size: 27, inch x 1 inch.

OR for $75.00 for ten issues a calling card or calling size ad can be placed
on the inside pages of the SCOPE. Ad size: 3%, inch x 2%inch.
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your check to:

Alvin J. Oberst, PE, CSI
Scope Editor -

238 Hopkins Road
Buffalo, NY 14221-3436
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Spec Division or
Type of Business
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Number of Issues
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Knowledge for Creating
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CHRISTOPHER M. PICONE,CSI,CDT
PICONE CONSTRUCTION CORP.
8680 MAIN STREET
WILLIAMSVILLE, NY 14221
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